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lucas feitosa

| am Lucas, a master of creative chaos, capable of
bringing stunning designs to life, crafting modern
websites, and shaping the unimaginable in 3D. If my mind
were software, it would be a beta version in constant
update, with a healthy dose of humor and a rock song
playing in the background.

CONTATO.

+55 (18) 99775-8787

lucasfmfeit@gmail.com

[lucas-feitosa-4402796a

www.portfoliolucasfeitosa.com
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Lucas Feitosa.

| am Lucas, a master of creative chaos, capable of
bringing stunning designs to life, crafting modern
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uliving

Uliving is a coliving company for college students. Working as Senior Art Director,
| developed the brand's visual identity, including the logo, website and
marketing materials. | also led the development of social media campaigns,
print ads and promotional materials.




TRABALHOS - 01 - ULIVING

logo redesign.

My first responsibility when | arrived was to take
care of redesigning the logo. | focused on doing
something more modern and light, without losing
the basis of the visual identity. Additionally, | fixed
some alignments of the previous logo.

@ Uliving

Logo Antigo
e | (%% Uliving
2020 STUDENT HOUSING

website creation.

My second responsibility was to plan the new
Uliving website, where | thought not only about the
design but also about the navigation flow. At the
end of the next slide you can click on a link with a
recording of the website navigation.
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click here to see a video from the site.
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TRABALHOS - 02 - SO7NUTRITION

creation of
visual identity

In 2021 | was responsible for creating the visual
identity of a supplements store in Saint Paul,
Minnesota. This project required the creation of @
logo, color palette, official fonts and application of
the identity to some products and marketing
materials.
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c&a:100préemios

Working at Agéncia EH, | helped create promotional materials for the C&A card
campaign, including printed materials, social media posts, email marketing, etc.
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guac’n roll

As a freelancer, | created the visual identity of a Mexican food truck with pocket
rock shows. Unfortunately, the project was unable to get off the ground even
with all the visual identity created and approved.
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social media
compilation

Working at Agéncia EH, | helped create promotional materials for the C&A card
campaign, including printed materials, social media posts, email marketing, etc.
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thanks!

Want to see more work? Do

you want to get to know me
better?

Get in touch now!
Hope to see you soon!






